Enlisting Cellphones to Fight Cellulite

Wireless, Diet Services Join
To Deliver Nutrition Advice;
Calling for Calorie Counts
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For years, Melissa Reiter has been trying in vain to drop 10

pounds. She works out regularly, lifts weights and practices yoga.

Now she has found a new activity that she hopes will boost her

chances of success: working her mobile phone. R

Two weeks ago, she signed up for Nutrax, a free online diet service that lets her use a camera
phone to snap pictures of her meals, send them to an online account, and receive a summary of
her meal's calorie intake, its carbohydrate, fat, and nutritional content, and her progress toward
her diet goals. "The helpful thing is that you can immediately see the results of the decisions
you make," says Ms. Reiter, a 37-year-old accountant in Chicago.

Increasingly, diet and nutrition services are going
mobile, as they team up with cellphone carriers and
digital-device makers to provide instant, on-the-go
diet information and assistance. Their offerings vary
from tools such as carb and calorie counters to
personal advice from dietitians. The services, now
offered by U.S. cellphone carriers including Cingular
Wireless, Verizon Wireless and Sprint Nextel Corp.,
incorporate some of the most popular diet plans,

-==r=E including those from Atkins Nutritionals Inc., Weight
Watchers International Inc. and the South Beach Diet. At the same time, a growing number
of diet companies offer software and services that can be accessed by any cellphone or
personal digital assistant.

But as with most diet trends, it remains to be seen whether the diet-to-go concept will
represent much of a leap forward for dieters. Most cellphone and diet companies won't say
how many people are using such services. Dietitians say cellular diet applications have the
potential to work, but there are some limitations: Sending a snapshot of a meal over the phone
to a nutritionist, for instance, doesn't provide precise information on serving size, ingredients
(butter? olive 0il?) or method of preparation.

"It's good for keeping on track, getting feedback, but not necessarily for getting a healthy diet,"
says Christine Gerbstadt, a spokeswoman for the American Dietetic Association, which
represents food and nutrition professionals. She adds that such programs aren't a substitute for
the personal guidance of a diet counselor, and users of diet applications on cellphones should
have basic knowledge of what they are doing before they start out.

For cellphone companies, incorporating diet applications into their devices is part of a strategy






